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Notes

INTRODUCTION Who Are the Unsold?

9 two thirds of salespeople reported: Serenity Gibbons, “Sales

Teams are Experiencing a Burnout Epidemic,” Forbes, December 8,
2020. https://www.forbes.com/sites/serenitygibbons/2020/12/08/sales
-teams-are-experiencing-a-burnout-epidemic---heres-how-to-prioritize
-your-teams-tasks/?sh=1e7ef2674£92.

CHAPTER ONE You Can’t “Act” Authentic

15 A person’s name: Dale Carnegie, How to Win Friends and Influence
People (1936; rev. ed., 1981).

16 named one of the most annoying characters: Willa Paskin,
Margaret Lyons, and Amanda Dobbins, “T'V’s Ten Most Annoying
Characters,” Vulture, December 5, 2011. https://www.vulture.com
/2011/12/tvs-ten-most-annoying-characters.html.

16 “The worst fault a salesman can commit”: Kenneth Roman,
The King of Madison Avenue: David Ogilvy and the Making of Modern
Advertising (St. Martin’s Griffin, 2010), 41.

17 This is the awareness: Marian Friestad and Peter Wright,

“The Persuasion Knowledge Model: How People Cope with Persua-
sion Attempts,” Journal of Consumer Research 21, no. 1 (1994): 1-31.
http://swww.jstor.org/stable/2489738.

17 Studies of consumer responses: 1. Silver, G. Newman, and

D.A. Small, “Inauthenticity aversion: Moral reactance toward tainted
actors, actions, and objects,” Consumer Psychology Review 4 (2021):
70-82. https://doi.org/10.1002/arcp.1064.
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17 ... just one piece of inconsistent information: Ibid.

18 in selling interactions: Colleen Stanley, “Two Reasons Your
Sales Team Lacks Authenticity,” LinkedIn, November 15, 2018. https://
www.linkedin.com/pulse/two-reasons-your-sales-team-lacks-authenticity

-colleen-stanley-ceo/.

20 Opmne reason that’s true: George W. Dudley and Shannon L.
Goodson, The Psychology of Sales Call Reluctance: Earning What You're
Worth in Sales (Behavioral Science Research Press, Inc. 2007).

26  One study was conducted: Dan Cable, Francesca Gino, and
Bradley Staats, “The Power Way Onboarding Can Encourage Authen-
ticity,” Harvard Business Review, November 26, 2015. https://hbr.org
/2015/11/the-powerful-way-onboarding-can-encourage-authenticity.

26 Similarly, research by Ernst & Young: Henna Inam, “The
Importance of Being Authentic,” Wharton Magazine, Fall 2016. https://
magazine.wharton.upenn.edu/issues/fall-2016/the-importance-of-being
-authentic/.

26 As for employee satisfaction: Ante Glavas, “Corporate
Social Responsibility and Employee Engagement . . . ,” Frontiers in
Psychology, May 31, 2016. https://doi.org/10.3389/fpsyg.2016.00796.

26 In fact, psychologist Abraham Maslow: A.H. Maslow, “A
Theory of Human Motivation,” Psychological Review 50, no 4 (1943):
370-96, esp. 382.

27 In his book Authentic: Stephen Joseph, Authentic: How to
Be Yourself and Why It Matters (Piatkus, 2016), 15.

27 Specific benefits he points to: Ibid., 119, 125.
27 Authenticity is also associated: Tbid., 120.
28 A final reason: 1bid., 103.

31 Sara tells how she interrupted: Sara Blakely, “How a Pitch

in a Nieman Marcus Ladies Room Changed Sara Blakely’s Life,” inter-
view by Guy Raz, How I Built This, NPR, September 12, 2016. https://
www.npr.org/transcripts/493312213.
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32 As psychologist and Wharton professor: Adam Grant, “The

Fine Line Between Helpful and Harmful Authenticity,” New York
Times, April 10, 2020. https://www.nytimes.com/2020/04/10/smarter
-living/the-fine-line-between-helpful-and-harmful-authenticity.html.

32 326 percent growth: BBC News, “Zoom sees more growth
after ‘unprecedented’ 2020,” BBC News, March 1, 2021. https://www
.bbc.com/news/business-36247489.

33 as Susan Cain emphasized: S. Cain, Quiet: The Power of In-
troverts in a World That Can'’t Stop Talking (Crown Publishers/Random
House, 2012).

34 As Adam Grant highlights: Grant, “The Fine Line Be-
tween Helpful and Harmful Authenticity.”

CHAPTER TWO Intentional Ignorance

42 But research conducted: Nicholas Toman, et al., “The New
Sales Imperative,” Harvard Business Review, March—April 2017. https://
hbr.org/2017/03/the-new-sales-imperative.

44 This is a bias called belief superiority: Michael P. Hall and Kaitlin
T. Raimi, “Is belief superiority justified by superior knowledge?,” Jour-
nal of Experimental Social Psychology 76 (May 2018): 290-306.

45 One reason psychologists cite: F. Diane Barth, “What’s the

Best Way to Handle a Know-It-All?,” Psychology Today, December 21,
2013; Mark Banschick, “Narcissists and Other Know-It-Alls,” Psychol-
ogy Today, December 18, 2020.

46 But people don’t want to feel: James W. Moore, “What Is
the Sense of Agency and Why Does It Matter?,” Frontiers in Psychol-
o0gy, August 29, 2016.

47  Chip and Dan Heath: Chip and Dan Heath, “The Curse of
Knowledge,” Harvard Business Review, December 2006.

48  Economist George Loewenstein and colleagues: Colin
Camerer, University of Pennsylvania; George Loewenstein, University



of Chicago; Martin Weber, “The Curse of Knowledge in Economic
Settings: An Experimental Analysis,” Journal of Political Economnzy 97,
no. 5 (1989).

48 As profiled in the book Blue Ocean Strategy: W. Chan
Kim and Renee Mauborgne, Blue Ocean Strategy, Expanded Edition
(Harvard Business Review Press, 2015), 33.

51 This is a form of “job crafting”: Justin M. Berg, Jane E.

Dutton, and Amy Wrzesniewski, “What Is Job Crafting and Why Does
It Matter?,” University of Michigan Ross School of Business, Center
for Positive Organizational Scholarship, Theory to Practice Briefing,
revised August 2008.

51 Research shows it also: Timothy Butler and James Wal-
droop, “Job Sculpting: The Art of Retaining Your Best People,” Har-
vard Business Review, September—October 1999.

59 Dharma has been described: Kitty Waters, “How to do
your Dharma (and live your best life),” Thrive Global. https://thrive
global.com/stories/how-to-do-your-dharma-and-live-your-best-life/.

60  “You can know too much”: Paul McCartney, interview by
Howard Stern, The Howard Stern Show, November 10, 2021.

CHAPTER THREE Growing into an Unsold Mindset

61  “Twent to every single record label”: Kyle Anderson, “Jay-Z

Recalls How Record Labels Thought He Was ‘Terrible,” MTV News,
August 27, 2009. http://www.mtv.com/news/1619696/jay-z-recalls-how
-record-labels-thought-he-was-terrible/.

62 “[The rejection] made me appreciate it . . .”: Ibid.

63 Stanford psychological researcher Carol Dweck: Carol
Dweck, Mindset: The New Psychology of Success (Random House,
2006).

65 A growth mindset also inspires people: 1bid., 48.

65  She writes that some with a fixed mindset worry: Ibid., 226.



66 That begins, as Dweck writes: 1bid., 10.

69  Psychologist Rahav Gabay: Scott Barry Kaufman, “Unrav-

eling the Mindset of Victimhood,” Scientific American, June 29, 2020.
https://www.scientificamerican.com/article/unraveling-the-mindset-of
-victimhood/.

69 In his book The Power of TED: David Emerald, The
Power of TED* (*the Empowerment Dynamzic) (Polaris Publishing,
2015).

72 More than thirty years ago: Stephen Covey, The 7 Habits of
Highly Effective People (Free Press, revised edition 2004), 219-20.

74 We want to cultivate adaptive resilience: Mark Robinson,
“Making Adaptive Resilience Real,” Arts Council England, July 2010,
14. http://culturehive.co.uk/wp-content/uploads/2013/04/Making
-adaptive-resilience-real.pdf.

74 In her book Bouncing Back: Linda Graham, Bouncing
Back: Rewiring Your Brain for Maximum Resilience and Well-Being
(New World Library, 2013), xxv.

74 To drive home the point: 1bid., 49.
75 “we all have an innate capacity”: Ibid., 120.

79 Psychologist Tchik: Davis: Tchiki Davis, “Positive Reap-
praisal,” Berkeley Well-Being Institute. https://www.berkeleywellbeing
.com/positive-reappraisal-activity.html.

80 Linda Graham'’s “Finding the Gift in the Mistake” exercise:
Graham, “Bouncing Back,” 243-44.

81 He always recommended: Trevor Moawad, It Takes What It
Takes (HarperOne, 2020).

85  As cognitive psychologists have shown: Elaine Mead,
“What is Positive Self-Talk?,” PositivePsychology.com, March 22, 2022,
version. https://positivepsychology.com/positive-self-talk/.



CHAPTER FOUR Pathological Optimism

89 and helped Becky’s family contend: Christine Hall, “Exclu-

sive: Preveta Raises $2M to Help Coordinate Care for Early Disease
Detection,” Crunchbase News, March 26, 2021; Breanna De Vera,
“How Preveta Could Change the Game for Early Cancer Detection,”
Dot.la, March 31, 2021. https://dot.la/early-cancer-detection
2651298138 .html.

91 Barbara Ehrenreich, author of Bright-Sided: Jia Tolentino,
“Barbara Ehrenreich Is Not an Optimist: But She Has Hope for the
Future,” NewYorker.com, March 21, 2020. https://www.newyorker
.com/culture/the-new-yorker-interview/barbara-ehrenreich-is-not-an
-optimist-but-she-has-hope-for-the-future.

92 Psychologist Kimberly Hershenson: Brianna Steinhiler,

“How to Train Your Brain to Be More Optimistic,” NBCNews.com,
August 24, 2017. https://www.nbcnews.com/better/health/how-train
-your-brain-be-more-optimistic-ncna795231.

92 IF’s described as an explanatory style: “Optimism,” Psychol-
ogy Today. https://swww.psychologytoday.com/us/basics/optimism.

92 Research has determined: Robert Plomin, Michael F.

Scheier, et al., Optinism, pessimism and mental health: A twin/adoption
analysis, Personality and Individual Differences 13, no. 8 (August 1992):
921-30.

93 Martin Seligman: Martin Seligman, Learned Optinism
(Vintage, 2006 edition).

93 In the 1980s: Martin Seligman and Peter Schulman, “Ex-
planatory Style as a Predictor of Productivity and Quitting Among Life
Insurance Sales Agents,” Journal of Personality and Social Psychology
50, no. 4 (1986): 834.

94 The strong link: Jack Singer, “The Important Link Be-

tween Optimism and Sales Success,” Pressive Blog. https://develop
themindsetofachampion.com/the-important-link-between-optimism
-and-sales-success/.



95 Business professor Scott B. Friend: Scott Friend, et al.,
“Positive Psychology in Sales: Integrating Psychological Capital,” Jour-
nal of Marketing Theory and Practice 24, no. 3 (2016): 306-27.

97 Research has revealed that optimism: Brianna Steinhiler,

“How to Train Your Brain to Be More Optimistic,” NBCNews.com,
August 24, 2017. https://www.nbcnews.com/better/health/how-train
-your-brain-be-more-optimistic-ncna795231.

97 An analysis of the results: Eric S. Kim, et al., “Optimism
and Cause-Specific Mortality: A Prospective Cohort Study,” American
Journal of Epidemiology 185, no. 1 (January 1, 2017): 21-29.

98 This is called the negativity bias: Amrisha Vaish, et al.,

“Not all emotions are created equal: The negativity bias in social-
emotional development,” Psychological Bulletin 134, no. 3 (2008):
383-403. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3652533/.

98 Psychologist Roy F. Baumeister: Alina Tugend, “Praise Is
Fleeting, but Brickbats We Recall,” New York Times, March 23, 2012.
https://www.nytimes.com/2012/03/24/your-money/why-people
-remember-negative-events-more-than-positive-ones.html.

98 This explains: Ibid.

99 In his book Flourish: Martin Seligman, Flourish: A Vi-
sionary New Understanding of Happiness and Well-being (Free Press,
2011), 33.

100 They also include mental health conditions: L. Rood, J.

Roelofs, S.M. Bogels, and L.B. Alloy, “Dimensions of negative thinking
and the relations with symptoms of depression and anxiety in children
and adolescents,” Cognitive Therapy and Research 34, no. 4 (2010):
333-42.

100 ... as well as physical health effects: ].B. Whitfield, G.

Zhu, ]J.G. Landers, et al.,“Pessimism is associated with greater all-cause
and cardiovascular mortality, but optimism is not protective,” Sczentific
Reports 10, no. 1 (July 2020): 12609.

103 Positive psychology has shown: Maike Neuhaus, “Self-

9



Coaching Model Explained: 56 Questions and Techniques for Self-
Mastery,” PositivePsychology.com. https://positivepsychology.com
/self-coaching-model/.

104 Seliginan advocates: Jeana Magyar-Moe, Therapist’s Guide
to Positive Psychological Interventions (Academic Press, 2009), 111.

108 According to psychologist and gratitude expert: Rick Han-

son, “Taking in the Good,” Greater Good Science Center, UC Berke-
ley, November 1, 2009. https://greatergood.berkeley.edu/article/item
/taking_in_the_good.

109 “Life Orientation Test”: M.F. Scheier, C.S. Carver, and

M. Bridges, “Distinguishing optimism from neuroticism (and trait
anxiety, self-mastery, and self-esteem): A re-evaluation of the Life
Orientation Test,” Journal of Personality and Social Psychology 67, no. 6
(December 1994): 1063-78.

110 In the early 1990s: A. Favaro, E. St. Philip, and A.M.

Jones, ““To be a scientist is a joy’: How a Hungarian biochemist helped
revolutionize mRNA,” CTV News, November 14, 2021. https://www
.ctvnews.ca/health/to-be-a-scientist-is-a-joy-how-a-hungarian-biochemist
-helped-revolutionize-mrna-1.5666043.

CHAPTER FIVE Fall in Love, Actually

116 For example, the body releases: Katherine Wu, “Love,

Actually: The science behind lust, attraction, and companionship,”
Harvard University Science in the News, February 14, 2017. https://
sitn.hms.harvard.edu/flash/2017/love-actually-science-behind-lust
-attraction-companionship/.

116 But Fredrickson posits: Barbara L. Fredrickson, Love
2.0: Finding Happiness and Health in Moments of Connection (Avery,
2013), 14.

116 “Love blossoms virtually anytime”: 1bid., 17.

117 “Do I really need to call”: Tbid., 36.



118 In fact, Fredrickson writes: 1bid., 10.

118 as psychologist Marc Schoen writes: Marc Shoen, Your
Survival Instinct Is Killing You (Plume, 2014), 177.

119 Research shows: C. J. Price, “A review and synthesis of
the first 20 years of PET and fMRI studies of heard speech, spoken
language and reading,” Neurolmage 62, no. 2 (August 2012): 816—47.

119 Neuroscientist Uri Hasson: Greg J. Stephens, Lauren J.

Silbert, and Uri Hasson, “Speaker—listener neural coupling underlies
successful communication,” Proceedings of the National Academy of
Sciences 107, no. 32 (August 2010): 14425-30.

119 The brain activity: Fredrickson, Love 2.0, 41.
119 “a whopping 44 percent”: 1bid., 48.
120 Fredrickson even addresses this: Ibid.

123 In a study involving college students: G.M. Walton, G.L.

Cohen, D. Cwir, and S.J. Spencer, “Mere belonging: the power of social
connections,” Journal of Personality and Social Psychology 102, no. 3
(March 2010): 513-32.

127 He once said about bis interviewing style: Larry King,
interview by Cenk Uygur, “Soft Questions? Larry King Explains His
Interview Style,” https://www.youtube.com/watch?v=2YqNyfelyNc.

132 In an article written for Psychology Today: Judith E. Gla-

ser, “The Neuroscience of Conversations,” Psychology Today, May 16,
2009. https://www.psychologytoday.com/us/blog/conversational
-intelligence/201905/the-neuroscience-conversations.

CHAPTER SIX Be a Teammate, Not Just a Coach

141 They often have clever little names: “The Door in the Face
Technique: Will Tt Backfire?,” Harvard Law School Program on Nego-
tiation, January 14, 2021. https://www.pon.harvard.edu/daily/dispute
-resolution/the-door-in-the-face-technique-will-it-backfire-nb/.



142 A side effect of this: Zig Ziglar and John P. Hayes, Nez-
work Marketing for Dummies (John Wiley & Sons, 2011), 429.

142 Many studies have proven this: Simon Schindler and Stefan
Pfattheicher, “The frame of the game: Loss-framing increases dishon-
est behavior,” Journal of Experimental Social Psychology 69 (September
2017), 172-77. https://www.researchgate.net/publication/308697226
_The_frame_of_the_game_Loss-framing_increases_dishonest_behavior.

143 One study found: Brendan Nyhan and Jason Reifler, “Does
correcting myths about the flu vaccine work? An experimental evalua-

tion of the effects of corrective information,” Vaccine 33, no. 3 (2015):
459-64.

143 The negative response: Paul Marsden, “The Backfire
Effect—When Marketing Persuasion Backfires,” digitalwellbeing.org,
March 30, 2015. https://digitalwellbeing.org/the-backfire-effect-when
-marketing-persuasion-backfires/.

143 the tendency for people: C. Steindl, E. Jonas, S. Sitten-

thaler, E. Traut-Mattausch, and J. Greenberg, “Understanding Psycho-
logical Reactance: New Developments and Findings,” Zeitschrift fiir
Psychologie 223, no. 4 (2015): 205-14. doi:10.1027/2151-2604/2000222.

144 As Simon Sinek wrote: Simon Sinek, Start with Why: How
Great Leaders Inspire Everyone to Take Action (Penguin, 2019), 19.

147 One study found: R.C. Barragan, R. Brooks, and A.N.

Meltzoff, “Altruistic food sharing behavior by human infants after a
hunger manipulation,” Scientific Reports 10, no. 1 (February 2020):
1785.

148 By the age of three to four: Jane Chertoff, “The Toddler
Years: What Is Associatie Play?,” Healthline, July 22, 2019. https://
www.healthline.com/health/parenting/associative-play.

148 An article in the Harvard Business Review: David Mayer

and Herbert M. Greenberg, “What Makes a Good Salesman?,” Har-
vard Business Review, July—August 2006. https://hbr.org/2006/07
/what-makes-a-good-salesman.



149 In Unleash Your Primal Brain: Tim Ash, Unleash Your
Primal Brain: Demystifying how we think and why we act (Morgan
James Publishing, 2021), 136-37.

152 Neil Young calls hin: Amy Wallace, “Steve Jobs’ Doctor

Wants to Teach You the Forumula for a Long Life,” Wired, December
17, 2013. https://www.wired.com/2013/12/david-agus-rules-to-live
-longer/.

152 Salesforce.con: CEO Mark Benioff: Ibid.

152 He’s even credited: Carrie Ghose, “CrossChx adds ‘End of
Tllness’ author David Agus to board,” The Business Journals, October
12, 2016. https://www.bizjournals.com/columbus/news/2016/10/12
/crosschx-adds-end-of-illness-author-david-agus-to.html.

153 An added benefit: Wayne Jonas, M.D., “Walking Meet-

ings: The Future of Safely Collaborating,” Psychology Today, March 22,
2021. https://www.psychologytoday.com/us/blog/how-healing-works
/202103 /walking-meetings-the-future-safely-collaborating.

155 In Think Again: Adam Grant, Think Again: The Power of
Knowing What You Don’t Know (Viking, 2021), 105.

157 When Will Smith was first: Will Smith and Mark Manson,
Will (Penguin Press, 2021), 223.

163 In his book Wanting: Luke Burgis, Wanting: The Power of
Mimetic Desire in Everyday Life (St. Martin’s Press, 2021), 174.

CHAPTER SEVEN Transform, Don’t Transact

171 In Give and Take: Adam Grant, Gzve and Take: A Revolu-
tionary Approach to Success (Penguin Books, 2014), 4.

172 As Danzel Pink showcased: Daniel Pink, Drive: The Sur-
prising Truth About What Motivates Us (Riverhead Books, 2011), 18.

172 For example, a team from Harvard Business School: Colleen
Walsh, “Money spent on others can buy happiness,” Harvard Gazette,

13



April 17, 2008. https://news.harvard.edu/gazette/story/2008/04
/money-spent-on-others-can-buy-happiness/.

172 In another experiment: J. Moll, F. Krueger, R. Zahn,

M. Pardini, R. de Oliveira-Souza, and J. Grafman, “Human fronto-
mesolimbic networks guide decisions about charitable donation,”
Proceedings of the National Academy of Sciences 103, no. 42 (October
2006): 15623-38.

173 The positive feeling that stems: Project Helping, “Helper’s
High: Why Doing Good Makes Us Feel Good,” ProjectHelping.org,
August 9, 2017. https://projecthelping.org/helpers-high.

175 But according to a Business Insider article: “Rising Stars

of Real Estate: Christine Wendell,” Buszness Insider, December 2021.
https://www.businessinsider.com/rising-stars-real-estate-commercial
-residential-proptech-industry-leaders-2021-12#christine-wendell-pronto
-housing-8.

176 In creating Rock the Vote: https://www.rockthevote.org
/about-rock-the-vote/.

188 “A mitzvah,” the rabbi wrote: Rabbi Seinfeld, “What'’s a
Mitzvah and What’s the Difference?,” June 6, 2007. https://jewcy.com
/religion-and-beliefs/whats_a_mitzvah.

CHAPTER EIGHT Creative Selling

193 Omne study found that cold calling: Brett A. Hathaway,

Seyed M. Emadi, and Vinayak Deshpande, “Don’t Call Us, We’ll Call
You: An Empirical Study of Caller Behavior Under a Callback Op-
tion,” Management Science 67, no. 3 (2020): 1508-26.

193 You've got to make fifty calls a day: Kosti Lepojarvi, “Cold
Calling Ts Dead? Not So Fast,” Leadfeeder.com Blog, February 29,
2021. https://www.leadfeeder.com/blog/cold-calling-is-dead/.

193 Einstein said, “The greatest scientists”: P.H. Bucksbaum
and S. J. Gates Jr., “The Scientist as Artist,” APS News, December

14



2020. https://www.aps.org/publications/apsnews/202012/backpage
.cfm.

194 It keeps them engaged: Falon Fatemi, “Why Creativity Is a
Secret Weapon in Sales,” Forbes.com, July 27, 2018. https://www
forbes.com/sites/falonfatemi/2018/07/27 /why-creativity-is-a-secret
-weapon-in-sales/.

194 Research has shown: leva Martinaityte and Claudia A.

Sacramento, “When creativity enhances sales effectiveness: The
moderating role of leader-member exchange,” Journal of Organizational
Behavior 34, no. 7 (October 2012). https://www.academia.edu/4718609
/When_creativity_enhances_sales_effectiveness_The_moderating_role
_of_leader_member_exchange.

194 According to leading creativity researcher: Scott Barry
Kaufman, Wired to Create: Unraveling the Mysteries of the Creative
Mind (TarcherPerigee, 2015), 23.

194 As psychologist Peggy Orenstein writes: Peggy Orenstein,
“How to Unleash Your Creativity,” Oprah.com. https://oprah.com
/spirit/how-to-unleash-your-creativity/.

195 Psychologist Ruth Richards: R. Richards, “Everyday cre-

ativity: Our hidden potential.” In R. Richards, ed., Everyday creativity
and new views of human nature: Psychological, social, and spiritual
perspectives (American Psychological Association, 2007), 25-53.

195 “Our creativity helps us cope”: 1bid., 3.

195 “Dmmediately after the days”: Tamlin S. Conner, Colin G. DeYoung,
and Paul J. Silvia (2018), “Everyday creative activity as a path to flour-
ishing,” Journal of Positive Psychology 13, no. 2 (2018): 181-89.

196 Happiness expert: Mihaly Csikszentmihalyi, “Happiness
and Creativity,” The Futurist 31, no. 5 (September—October 1997):
S8-S12.

196 No wonder, as one researcher writes: Scott Redick, “Sur-
prise Is Still the Most Powerful Marketing Tool,” Harvard Business

15



Review, May 10, 2013. https://hbr.org/2013/05/surprise-is-still-the
-most-powerful.

196 ... more sexual partners: M.L. Beaussart, S.B. Kaufman,

and J.C. Kaufman, “Creative Activity, Personality, Mental Illness, and
Short-Term Mating Success,” Journal of Creative Behavior 46, no. 3
(2012): 151-67. https://scottbarrykaufman.com/wp-content/uploads
/2012/12/Beaussart-Kaufman-Kaufman-2012.pdf.

197 But as psychologist: Ken Robinson, “Do schools kill cre-
ativity?,” TED Talk, January 6, 2007.

197 Education specialist: R.A. Beghetto, “Creative mortifica-
tion: An initial exploration,” Psychology of Aesthetics, Creativity, and the
Arts 8, no. 3 (2014): 266-76.

198 Harvard specialist on creativity: Teresa M. Amabile, “How
to Kill Creativity,” Harvard Business Review, September—October 1998.

198 Csikeszentmibalyi backs that up: Csikszentmihalyi, “Happi-
ness and Creativity.”

204 One of Teresa Amabile’s: Teresa Amabile, “Necessity, Not
Scarcity, Is the Mother of Invention,” Harvard Business Review, March
25, 2011. https://hbr.org/2011/03/necessity-not-scarcity-is-the.

204 Even seemingly daunting impediments: Matthew E. May,

“How Intelligent Constraints Drive Creativity,” Harvard Business Re-
view, January 30, 2013. https://hbr.org/2013/01/how-intelligent
-constraints-dr.

209 Mind-wandering is so good: Nate Klemp, “Harvard
Psychologists Reveal the Reasons We're All So Distracted,” Inc.com.
https://www.inc.com/nate-klemp/harvard-psychologists-reveal-real
-reason-were-all-so-distracted.html.

209 Scott Barry Kaufman: Scott Barry Kaufman, “The Real
Neuroscience of Creativity,” Scientific American, August 19, 2013.
https://blogs.scientificamerican.com/beautiful-minds/the-real-neuro
science-of-creativity/.
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209 Ruth Richards also commends: Richards, “Everyday cre-
ativity: Our hidden potential,” 48.

210 ... as introduced by Dr. Edwin de Bono: Edwin de Bono,
Six Thinking Hats (Back Bay Books, 1999).

210 Huge companies like Prudential Insurance: https://swww
.debonogroup.com/services/roi-reports-and-testimonials/.

211 Ruth Richards points out: Richards, Everyday Creativity
and the Healthy Mind, 3.

CHAPTER NINE Set Goals on Purpose

213 the Oprah Effect: Clay Halton, “The Oprah Effect,” In-
vestopedia, September 14, 2021. https://www.investopedia.com
/terms/o/oprah-effect.asp.

214 Oprab has said: “Every Person Has a Purpose,” O, the
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