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Streamatis Personae

Amazon
Jeff Bezos, founder and executive chairman, former CEO
Andy Jassy, CEO
Mike Hopkins, senior vice president, Prime 

Video and Amazon Studios
Jennifer Salke, head of Amazon Studios
Albert Cheng, chief operating officer, co- head of television
Roy Price, former head of global video content and Amazon Studios
Bob Berney, former head of marketing and 

distribution, Amazon Studios

Apple
Steve Jobs, late cofounder and CEO
Tim Cook, CEO
Zack Van Amburg, co- head of Apple TV+
Jamie Erlicht, co- head of Apple TV+
Eddy Cue, senior vice president, internet software and services

AT&T/WarnerMedia
Randall Stephenson, former CEO, AT&T
John Stankey, CEO, AT&T; former CEO, WarnerMedia
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 STREAMATIS PERSONAE

Jason Kilar, CEO, WarnerMedia
Andy Forssell, executive vice president and general 

manager, WarnerMedia direct- to- consumer
Bob Greenblatt, former chairman, WarnerMedia
Kevin Reilly, former chief content officer, HBO Max
Jeremy Legg, former chief technology officer, WarnerMedia
Richard Plepler, former chairman and CEO, HBO

Comcast/NBCUniversal
Brian Roberts, CEO, Comcast
Steve Burke, former CEO, NBCUniversal
Bonnie Hammer, vice chairman, NBCUniversal
Matt Strauss, chairman, direct- to- consumer and international
Jeff Shell, CEO, NBCUniversal

Netflix
Reed Hastings, cofounder, co- CEO
Marc Randolph, cofounder, former CEO
Ted Sarandos, co- CEO
Cindy Holland, former vice president, content 

acquisition and original series
Bela Bajaria, vice president, content
Scott Stuber, vice president, original films
Neil Hunt, former chief product officer
Patty McCord, former head of HR

Quibi
Jeffrey Katzenberg, founder
Meg Whitman, CEO
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 STREAMATIS PERSONAE  

Roku
Anthony Wood, founder, CEO
Scott Rosenberg, senior vice president, platform business

The Walt Disney Co.
Michael Eisner, former chairman and CEO
Bob Iger, former CEO and executive chairman
Bob Chapek, CEO
Kareem Daniel, chairman, media and entertainment distribution
Tom Staggs, former chief operating officer
Kevin Mayer, former chairman, direct- to- consumer  

and international
Jimmy Pitaro, chairman, ESPN and sports content
John Skipper, former president, ESPN
Ricky Strauss, former president, content and marketing for Disney+
Albert Cheng, former chief product officer, digital 

media, Disney ABC Television Group
Anne Sweeney, former cochair, Disney Media Networks; 

former president, Disney ABC Television Group
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Notes

Not much typically escapes from streaming’s mythical “black box,” the broadly 
applied term for the vault of analytics at the burgeoning industry’s core. Fortu-
nately, in the case of this book, two and a half years of research and reporting 
yielded a significant degree of insight into the marketplace and the corpora-
tions and personalities who shape streaming. Across the country, virtually and 
in person, in Los Angeles; New York; Silicon Valley; Washington, D.C.; Mi-
ami; Denver; and elsewhere, we conducted more than two hundred interviews 
with current and former executives, technologists, producers, consultants, 
agents, and many more. We selectively drew from our own pieces for Dead-
line and Forbes, which are cited in the enhancement along with other source 
material. Our goal was not to aggregate our old reports, but rather to build a 
stand- alone narrative. As such, we took pains to draw a clear line between our 
daily coverage and specific conversations and in- person opportunities intended 
for this book.

The major players in our drama, by and large, welcomed us in, though it 
was a constantly evolving and always- sensitive conversation. Disney proved to 
be a wholly unique situation, becoming a virtually impenetrable fortress for 
all journalists (and even many of its business partners) once COVID-19 hit in 
early 2020. With their company hanging in the balance and a new executive 
at the helm, Disney opted to put on a brave face and keep mum rather than 
discuss the myriad challenges confronting its businesses. For a time, publi-
cists stopped responding to emails, phone calls, and texts after initially making 
numerous pledges to connect us with top executives. Apple also denied our 
repeated requests for conversations with senior management. In the cases of 
Apple and Disney, as well as the entire field, we gleaned information by attend-
ing company events and speaking with creative and business partners as well as 
a number of long- tenured former executives.

Binge Times draws upon the insightful work of our media peers, includ-
ing Joe Flint, Ben Mullin, Edmund Lee, Brooks Barnes, Nicole Sperling, Meg 
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James, Ryan Faughnder, Lucas Shaw, Cynthia Littleton, and Josef Adalian. Along 
with a field of emerging voices too numerous to mention by name, we aggres-
sively covered a story that was developing even as we wrote. A burgeoning con-
versation on Twitter among a number of consultants, executives, and assorted 
pundits also stimulated our thoughts. A range of senior entertainment industry 
executives and connected insiders spoke to us on condition of anonymity so they 
could speak freely about behind- the- scenes events without fear of alienating their 
employers or business partners. We agreed to honor those requests.

PREFACE

Netflix chief content officer Ted Sarandos is quoted from a Vanity Fair New Estab-
lishment Summit interview in 2018; Amazon CEO Jeff Bezos is quoted from the 
Code Conference in 2016; Steven Friedlander’s quote is from his Facebook post.

“By the Waters of Babylon,” by Steven Vincent Benét, was first published on 
July 31, 1937, in the Saturday Evening Post as “The Place of the Gods.” Manny 
Farber’s “White Elephant Art vs. Termite Art” was published in Film Culture 27, 
Winter 1962–63.

INTRODUCTION: THE RECKONING

Jane Rosenthal and John Stankey were interviewed by the authors. Material from 
the Game of Thrones, Morning Show, and Irishman premieres is from the authors’ 
firsthand account. The chapter draws from Brendan Klinkenberg, “Apple’s Beats 1 
Radio Is Censoring Music,” BuzzFeed, June 30, 2015, and Maria Elena Fernandez, 
“The Morning Show Was a Challenge Kerry Ehrin Couldn’t Resist,” New York, No-
vember 1, 2019. Thierry Frémaux’s comments were made in an interview with Le 
Film Français, as reported in Rhonda Richford, “Cannes Artistic Director Explains 
Netflix Competition Ban,” Hollywood Reporter, March 23, 2018.

CHAPTER 1: THE DISCOVERY OF TELEVISION AMONG THE BEES

David Blair, Thomas Kessler, Mark Cuban, Rob Glaser, Jonathan Taplin, and Ira 
Rubenstein were interviewed by the authors. This chapter also draws from ma-
terial in John Battelle, “WAX or the Discovery of Television Among the Bees,” 
Wired, February 2, 1993; John Markoff, “Cult Film Is a First on Internet,” New 
York Times, May 24, 1993; Kara Swisher and Evan Ramstad, “Yahoo to Announce 
Acquisition of Broadcast.com for $5.7 Billion,” Wall Street Journal, April 1, 1999; 
“Blockbuster Acquires Movielink,” Bloomberg News, August 9, 2007; and John 
Kisseloff’s The Box: An Oral History of Television, 1929–1961 (Golden, CO: ReAn-
imus Press, 2013).

In addition to Kisseloff, another excellent resource that informed this chapter 
is historian Erik Barnouw’s Tube of Plenty: The Evolution of American Television, 
2nd rev. ed. (New York and Oxford: Oxford University Press, 1990).
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CHAPTER 2: HOLLYWOOD’S NEW CENTER OF GRAVITY

Marc Randolph, Patty McCord, and Joe Amodei were interviewed by the authors. 
Arthur Miller is quoted in Jean Stein’s oral history West of Eden: An American Place 
(New York: Random House, 2016), which also contains details about Jack Warner’s 
estate. The chapter relies on an article by Scott Markus, “Los Angeles Ghosts— the 
Spirit of Hollywood’s First Sex Symbol Rudolph Valentino” on AmericanGhost 
Walks.com; Joe Flint, “Netflix’s Reed Hastings Deems Remote Work ‘a Pure Neg-
ative,’ ” Wall Street Journal, September 7, 2020; Brooks Barnes, “ ‘The Town Hall of 
Hollywood.’ Welcome to the Netflix Lobby,” New York Times, July 14, 2019; Marc 
Randolph, That Will Never Work (New York: Little, Brown and Company, 2019); 
Dawn Chmielewski, “How Reed Hastings Rewrote the Hollywood Script,” Forbes, 
September 7, 2020; Reed Hastings and Erin Meyer, No Rules Rules: Netflix and 
the Culture of Reinvention (New York: Penguin Press, 2020); Stephen Armstrong, 
“Has TV Gone Too Far?” Times (London), January 15, 2017; Vivian Giang, “She 
Created Netflix’s Culture and It Ultimately Got Her Fired,” Fast Company, Febru-
ary 17, 2016; Shalini Ramachandran and Joe Flint, “At Netflix, Radical Transpar-
ency and Blunt Firings Unsettle the Ranks,” Wall Street Journal, October 25, 2018; 
Patty McCord, Powerful: Building a Culture of Freedom and Responsibility (Silicon 
Guild, 2017); and Susan Adams, “The Alchemist,” Forbes, May 27, 2002.

Additional material from Ted Sarandos comes from his appearance on the 
SmartLess podcast, April 5, 2021. Other quotes and background come from a key-
note conversation featuring Sarandos during SeriesFest, a TV festival in Denver 
attended by the authors in June 2019. Some additional Marc Randolph material 
comes from his presentation at UK public event series 5x15 on October 2, 2019, 
https://youtu.be/l-2rS0BhukE.

CHAPTER 3: NETFLIX LIVES UP TO ITS NAME

Ted Sarandos, Neil Hunt, Anthony Wood, Chris Albrecht, Cindy Holland, Steve 
Swasey, and Roy Price were interviewed by the authors. The chapter also derives 
material from Randolph’s That Will Never Work; Eliot Van Buskirk, “How the Net-
flix Prize Was Won,” Wired, September 22, 2009; Richard Barton’s interview by 
Dawn Chmielewski for “How Netflix’s Reed Hastings Rewrote the Hollywood 
Script”; Austin Carr, “Inside Netflix’s Project Griffin: The Forgotten History of 
Roku Under Reed Hastings,” Fast Company, January 23, 2013; Brian Stelter, “Net-
flix to Pay Nearly $1 Billion to Add Films to On- Demand Service,” New York 
Times, August 10, 2010; Hastings’s comments on Qwikster are drawn from Has-
tings and Meyer, No Rules Rules; Dorothy Pomerantz, “Did Disney Just Save Net-
flix?,” Forbes, December 5, 2012; Jim Lanzone interviewed by Dawn Chmielewski 
for “How Netflix’s Reed Hastings Rewrote the Hollywood Script”; Dawn Ch-
mielewski, “Ted Sarandos Upends Hollywood with Netflix Revolution,” Los 
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Angeles Times, August 25, 2013; Christina Radish, “Steven Van Zandt Talks ‘Lily-
hammer,’ Netflix’s Original Programming, Living and Working in Norway, and 
What He Hopes Viewers Get from Watching the Show,” Collider, December 12, 
2013; Reed Hastings keynote at the Consumer Electronics Show, January 6, 2016.

CHAPTER 4: THE RED WEDDING

Accounts of the antitrust trial in Washington are based on the authors’ coverage 
there as well as reports of the Trump administration’s motivations for pursuing the 
lawsuit, among them Jane Mayer’s “The Making of the Fox News White House,” 
New Yorker, March 4, 2019. Deadline coverage by the authors includes “AT&T– 
Time Warner Merger Approved,” June 12, 2018.

Jonathan Miller and Chris Albrecht were interviewed by the authors. The 
chapter also draws material from Edmund Lee and John Koblin, “HBO Must Get 
Bigger and Broader, Says Its New Overseer,” New York Times, July 8, 2018; Nancy 
Hass, “And the Award for the Next HBO Goes to . . . ,” GQ, January 29, 2013; and 
Jeff Bewkes’s interview with Julia Boorstin, CNBC’s Power Lunch, January 6, 2011. 
Randall Stephenson’s appearance at the Goldman Sachs Communacopia confer-
ence in New York was on September 12, 2018. Maclain Way and Chapman Way 
comments are from their appearance at Vanity Fair’s New Establishment Summit, 
Los Angeles, October 9, 2018.

CHAPTER 5: “THE STATUS QUO, WE KNEW, WAS NOT SUSTAINABLE”

Kevin Mayer, Albert Cheng, Anne Sweeney, Joe Ambeault, Denise Denson, Andy 
Bird, and Bob Bowman were interviewed by the authors.

The chapter draws from Claudia Eller, Kim Christensen, and Dawn Ch-
mielewski, “Disney Pins Its Digital Future on Pixar Deal,” Los Angeles Times, Janu-
ary 25, 2006; Bob Iger, The Ride of a Lifetime (New York: Random House, 2019); 
Dawn Chmielewski, “Steve Jobs Brought His Magic to Disney,” Los Angeles Times, 
October 6, 2011; Dade Hayes, “The Anatomy of a Comeback,” Globe and Mail, 
May  5, 2017; Eliot Van Buskirk, “Cable Departs from Hulu Model with ‘TV 
Everywhere,’ ” Wired, June  26, 2009; and Todd Spangler, “How Critical Is TV 
Everywhere?” Multichannel News, October 17, 2011. Richard Greenfield interview 
with Phillip Dampier, “Cable’s TV Everywhere Online Viewing Loaded Down 
by Endless Ads That Often Exceed Traditional TV,” Stop the Cap!, July 10, 2014; 
James B. Stewart, DisneyWar (New York: Simon & Schuster, 2005).

Iger comments are taken from The Bill Simmons Podcast, February 9, 2020, 
as well as from an interview with David Farber for CNBC’s Squawk on the Street, 
April  12, 2019. Iger’s address at the National Cable Television Association was 
quoted in articles including Kenneth Li, “Disney Warns on Restraints to Web 
Viewing,” Financial Times, April 2, 2009.
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CHAPTER 6: LIVE FROM CUPERTINO

Details of the Apple event are the authors’ firsthand account. The chapter also 
draws upon Dawn Chmielewski, “Apple Brings Out Oprah to Tout Apple TV+ 
Streaming TV but Leaves Viewers Guessing,” Forbes, March 25, 2019; Jessica E. 
Lessin and Amir Efrati, “Apple’s TV Push Stalls as Partners Hesitate,” Information, 
July 30, 2014; Jimmy Iovine interview with Ben Sisario, “Jimmy Iovine Knows 
Music and Tech. Here’s Why He’s Worried,” New York Times, December 30, 2019; 
Tim Cook remarks, Apple Keynote Event, March 25, 2019; Mark Lawson, “Apple 
TV+: Less a Rival to Netflix, More a Smug Religious Cult,” Guardian, March 25, 
2019; Josef Adalian, “We Learned a Lot About Apple TV+ Today, but Not How 
Much It’ll Cost,” New York, March 25, 2019; Elahe Izadi, “Bono Is Sorry U2’s 
Album Automatically Showed Up on Your iTunes,” Washington Post, October 15, 
2014.

CHAPTER 7: COOKING UP “QUICK BITES”

Jeffrey Katzenberg interview with Dawn Chmielewski, “Coronavirus Lockdown 
Will Boost Meg Whitman’s and Jeff Katzenberg’s New Mobile Streaming Service 
Quibi,” Forbes, April 3, 2020; Katzenberg interview with Andrew Wallenstein, “In-
side Jeffrey Katzenberg’s Plan to Revolutionize Media on Mobile Screens,” Variety, 
July 19, 2017; Dawn Chmielewski interview with Meg Whitman, “Coronavirus 
Lockdown Will Boost Meg Whitman’s and Jeff Katzenberg’s New Mobile Stream-
ing Service Quibi”; Meg Whitman with Joan O’C. Hamilton, The Power of Many 
(New York: Crown Publishers, 2010), 22; Jason Blum interview with authors, Oc-
tober 16, 2020; Cody Heller interview with authors, July 8, 2020; Tegan Jones, 
“Dummy Is the Hilariously Filthy and Raw Show We Need Right Now,” Giz-
modo, April 21, 2020; Jeffrey Katzenberg interview with Bill Snyder, “Jeffrey Kat-
zenberg: How Failure Makes a Better Leader,” Stanford Business, March 13, 2018; 
Benjamin Mullin, “Jeffrey Katzenberg and Meg Whitman Struggle with Their 
Startup— and Each Other,” Wall Street Journal, June 14, 2020; Jeffrey Katzenberg 
and Meg Whitman keynote, Consumer Electronics Show, January 8, 2020; Dawn 
Chmielewski interview with Zach Wechter, “Meg Whitman, Jeffrey Katzenberg 
Raise $400 Million Second Funding Round as Quibi Prepares to Launch,” Forbes, 
January 8, 2020; Van Toffler interview with the authors, March 12, 2020.

CHAPTER 8: THE KID WITH THE CARTOONS

Matt Strauss, Bonnie Hammer, and Steve Burke were interviewed by the authors. 
The chapter also draws upon Brian Roberts’s remarks at Morgan Stanley’s Tech-
nology, Media & Telecom conference in San Francisco, February 26, 2019; E. B. 
White, “Around the Corner,” New Yorker, November  14, 1936; Iger, Ride of a 
Lifetime; Warren Buffett interview with Tim Arango and Bill Carter, “A Little Less 
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Drama at NBC,” New York Times, January 26, 2011; Shalini Ramachandran and 
Keach Hagey, “Two Titans’ Rocky Relationship Stands Between Comcast and 
Fox,” Wall Street Journal, June 21, 2018.

CHAPTER 9: LONG GAME

John Skipper, Joe and Anthony Russo, Jimmy Pitaro, Scott Rosenberg, and Nick 
Khan were interviewed by the authors. The chapter also relies on Amanda D. Lotz’s 
We Now Disrupt This Broadcast (Cambridge, MA: MIT Press, 2018).

CHAPTER 10: THE BIRTH OF CLOWNCO

Mike Hopkins, Jean- Briac Perrette, Jason Kilar, and Randy Freer were interviewed 
by the authors. The chapter also draws upon Maureen Kilar, “Enough Is Too 
Much,” Penn- Franklin News, January 8, 1979; Chuck Salter, “Can Hulu Save Tra-
ditional TV?,” Fast Company, November 1, 2009; Jason Kilar, “The Future of TV,” 
Hulu.com blog post, February 3, 2011.

CHAPTER 11: THE FLYWHEEL

Chris Spadaccini was interviewed by the authors; Tim Wu, The Master Switch 
(New York: Random House, 2010); John Stankey remarks from the AT&T inves-
tor day on November 29, 2018, a transcript of which appears on AT&T’s investor 
relations website, investors.att.com; and the 2018 Vanity Fair New Establishment 
Summit, October 9, 2018.

CHAPTER 12: TOUCHED BY TINKER BELL’S WAND

Kevin Mayer, Randy Freer, and Nick van Dyk were interviewed by the authors. 
Bob Iger, Ricky Strauss, Michael Paull, and Christine McCarthy remarks made at 
the Walt Disney Co. investor day, April 11, 2019. The chapter also draws material 
from Whitman and Hamilton, Power of Many, and Erich Schwartzel and Joe Flint, 
“Can Kevin Mayer Deliver the Future of Disney?,” Wall Street Journal, Novem-
ber 9, 2019.

CHAPTER 13: “I LOVE THAT SHOW AND I THINK YOU WILL TOO”

Lucian Grainge, Ted Cohen, Richard Plepler, and Lee Eisenberg were interviewed 
by the authors; Tim Cook is quoted from Apple’s September  10, 2019, product 
launch; Eddy Cue’s remarks are from an interview with Stuart McGurk, “Can Apple 
Hack It in Hollywood? We Talk to the Man Behind Apple TV+,” GQ, July 1, 2019.

CHAPTER 14: QUIBI VADIS?

Interviews with Jeffrey Katzenberg and Meg Whitman; Dawn Chmielewski, 
“Coronavirus Lockdown Will Boost Meg Whitman’s and Jeff Katzenberg’s New 
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Mobile Streaming Service Quibi”; Jason Blum spoke with the authors and Grace 
Watkins posted remarks to Twitter. Our account also was informed by Spencer 
Kornhaber, “Quibi Is a Vast Wasteland,” Atlantic, April 11, 2020; Kate Knibbs, 
“Laughing at Quibi Is Way More Fun Than Watching Quibi,” Wired, July  15, 
2020; Benjamin Mullin and Sahil Patel, “Quibi, Jeffrey Katzenberg’s On- the- Go 
Streaming Bet, Adjusts to Life on the Couch,” Wall Street Journal, May 4, 2020; 
Nicole Sperling, “Jeffrey Katzenberg Blames Pandemic for Quibi’s Rough Start,” 
New York Times, May 11, 2020.

CHAPTER 15: “IF YOU WANT TO GRAB PEOPLE’S ATTENTION, YOU HAVE TO 

TEASE”

Bonnie Hammer and Matt Strauss were interviewed by the authors; Steve Burke 
remarks are from the January 16, 2020, NBCUniversal Peacock investor presen-
tation.

CHAPTER 16: THE IQ TEST

Details and quotes from the WarnerMedia investor day are from the authors’ 
firsthand account. Kevin Reilly, Bob Greenblatt, and Jeremy Legg were also in-
terviewed by the authors. Sarah Aubrey remarks are from a panel moderated by 
Dade Hayes at the National Association of Broadcasters Show in Las Vegas in April 
2019. Select material also came from Jeff Beer, “HBO Max Is a Branding Disaster, 
and This Ad Proves It,” Fast Company, April 28, 2020.

CHAPTER 17: NETFLIX BETS ON ITSELF

Chris Silbermann, Cindy Holland, Andy Yeatman, and Jim Lanzone were inter-
viewed by the authors; Reed Hastings was interviewed by Dawn Chmielewski for 
“How Netflix’s Reed Hastings Rewrote the Hollywood Script”; Ted Sarandos’s re-
marks are from the 2018 Vanity Fair New Establishment Summit.

CHAPTER 18: LIFTOFF

Kevin Mayer, Jason Cloth, Bob Greenblatt, Jeremy Legg, Kevin Reilly, and Jason 
Kilar were interviewed by the authors. Descriptions of the virtual Love Life pre-
miere are the authors’ firsthand account. Michael Paull comments about prepar-
ing for launch are from Julia Alexander, “Overload and Day One Crashing Are 
Things the Disney+ Team Is Thinking ‘Very Much’ About,” Verge, August 26, 
2019; James Poniewozik, “Review: Apple’s ‘Morning Show’? Wait for the Up-
grade,” New York Times, October 31, 2019; Troy Patterson, “ ‘Dickinson,’ from 
Apple TV+, Is Deeply Weird and Dazzles Gradually,” New Yorker, October 31, 
2019; Hailee Steinfeld remarks are from the Tribeca TV Festival premiere, Sep-
tember  14, 2019, attended by Dade Hayes; Tony Goncalves interview with 
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Nilay Patel and Julia Alexander, “The Head of HBO Max on Launching With-
out Roku, Adding 4K HDR, and the Snyder Cut,” Verge, June 2, 2020; John 
Ridley, “Op- Ed: Hey, HBO, ‘Gone with the Wind’ Romanticizes the Horrors 
of Slavery. Take It Off Your Platform for Now,” Los Angeles Times, June 8, 2020; 
Brooks Barnes, “Disney Is New to Streaming but Its Marketing Is Unmatched,” 
New York Times, October 27, 2019.

CHAPTER 19: IN SPACE, NO ONE CAN HEAR YOU STREAM

Cindy Holland, Joe and Anthony Russo, and Bob and Jeanne Berney were inter-
viewed by the authors. The chapter also draws material from Anthony Kaufman, 
“Netflix Folds Red Envelope, Exits Theatrical Acquisition and Production Biz,” 
IndieWire, July 23, 2008; Dade Hayes, “Scott Stuber and Ron Howard Talk Pay 
Models, Theatrical, Green Light Process,” Deadline, November 9, 2019.

CHAPTER 20: TO EVERYTHING (CHURN, CHURN, CHURN)

Jason Kilar, Jason Blum, and Carolyn Blackwood were interviewed by the authors. 
Sweta Patel was interviewed by Dade Hayes for “Quibi Shows Returning as Roku 
Originals on May 20 as Streaming Provider Begins New Programming Chapter,” 
Deadline, May  13, 2021. The chapter also relies on Mike Fleming, “John Lee 
Hancock on a 30-Year Odyssey Making ‘The Little Things’ with Denzel Wash-
ington, Rami Malek & Jared Leto, and the Abrupt HBO Max Pandemic Pivot,” 
Deadline, December 22, 2020; Dade Hayes, “HBO Max Year One: WarnerMe-
dia Direct- to- Consumer Chief Andy Forssell on Finding Streaming Mojo, Warner 
Bros Day- and- Date Takeaways, AVOD Plan & More,” Deadline, May 3, 2021; 
John Meyers, “Disney’s Bob Iger Resigns from Newsom Task Force as Tensions 
Mount over Theme Park Closures,” Los Angeles Times, October 1, 2020; Chris-
topher Palmeri, “Disney’s Kareem Daniel Rises from Intern to Streaming Czar,” 
Bloomberg, October 12, 2020; Chapek comments during his appearance at Indi-
ana University on March 3, 2021, were taken from a video of the event on You-
Tube, “A livestream interview with IU alumnus and Disney CEO Bob Chapek,” 
https://youtu.be/k8kL_kMwmt0.

CHAPTER 21: AMAZON ON THE MARCH

Mike Hopkins, Jenifer Salke, and Roy Price were interviewed by the authors. The 
chapter also draws upon Dawn Chmielewski and David Jeans, “Why Amazon 
Is Paying More for MGM Than Disney Did for Star Wars and Marvel,” Forbes, 
May 26, 2021; Peter Bart, “Jeff Bezos Is Taking Aim at Hollywood,” Deadline, 
December 9, 2016; and Jeff Bezos comments in Amazon’s April 29, 2021, quar-
terly earnings release.
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CHAPTER 22: PACIENCIA Y FE

Details of the premiere of In the Heights and interviews with the principals are 
the authors’ firsthand accounts and from Dade Hayes, “In the Heights Moves the 
Masses at Tribeca Festival Premiere,” Deadline, June 9, 2021. Josh Sapan, Lauren 
DeVillier, and Jason Kilar were interviewed by the authors.
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